
Valuing children as children, not consumers 

Bye Buy childhood:

Engagement pack 



Bye Buy childhood

Section 1: Introduction 3

Section 2: About the campaign 4

Section 3: Theology of childhood 5

Section 4:	 Prayerful	reflections	 7

Section 5:	 Family	activities	 9

Section 6: Support and help 12

Section 7:	 Engaging	with	political	representatives	 14

Section 8:	 	Communicating	with	your	political	representative	 15

Section 9:  Meeting lobby log 17

Section 10:  2015 Campaign and political timeline 18

Section 11:	 How	to	engage	with	hustings	 20

Section 12:	 Hustings	lobby	log	 22

Section 13:	 Feedback	and	evaluation	sheet	 23

contents

2



Bye Buy childhood

Section 1: introduction
Mothers’	Union	is	delighted	to	publish	the	Bye Buy Childhood 2015 report	and	this	accompanying	
Engagement Pack. 

The	treatment	of	children	as	consumers	and	as	an	audience	to	be	marketed	to,	the	‘commercialisation	of	
childhood’,	is	an	issue	that	concerns	parents	today	and	there	is	evidence	that	advertising	and	marketing	
continue	to	be	the	backdrop	to	the	lives	of	children	and	young	people	with	spending	on	all	marketing	and	
advertising	in	the	UK	having	risen	steadily	over	the	past	14	years1. 

The Bye Buy Childhood 2015 report	reveals	that	there	are	significant	levels	of	concern	among	 
British	parents	about	the	negative	impact	of	the	commercialisation	of	childhood,	with	four	in	five	 
(80%)	parents	concerned	about	the	commercialisation	of	childhood.	

Showing	parents	that	there	are	measures	in	place	to	help	and	that	they	can	influence	and	mediate	
their	child’s	exposure	to	the	commercial	world	is	an	important	response	to	the	narrative	of	the	
commercialisation	of	childhood,	as	is	empowering	parents	to	feel	that	they	have	the	capability	 
to	manage	this	influence.

Mothers’	Union	is	very	pleased	to	support	members	in	engaging	with	our	Bye	Buy	Childhood	campaign.	
Member	engagement	has	been	key	to	the	successful	outcomes	of	the	2010	Bye	Buy	Childhood	
activities	and	will	be	integral	to	the	success	of	this	new	research.	We	look	forward	to	working	together	
to	ensure	that:
•	 Children are not exposed to inappropriate marketing and advertising 
•	 Children are more resilient to commercialisation and peer pressure
•	 	Parents are empowered to manage the impact of commercialisation and are more resilient to  

pester power. 

In	this	way	we	can	value	children	as	children,	not	consumers,	and	further	achieve	our	aim	of	ending	
the	commercialisation	of	children.

This	engagement	pack	provides:
•	  Information about the campaign and the commercialisation and sexualisation of childhood
•	 Prayer and family activity resources
•	 Further sources of support
•	 	Ideas on raising awareness and campaigning against the commercialisation and 

sexualisation of childhood.

Our	hope	is	that	whether	you	want	to	‘campaign’	by	engaging	with	your	political	representative,	or	to	
begin	to	think	about	how	you	talk	about	commercialisation	with	your	children	or	grandchildren,	there	
will	be	something	in	this	pack	for	everyone.	

You	can	also	join	us	in	this	campaign	via	social	media	:

Follow/like our Facebook page at www.facebook.com/MothersUnion

Follow	us	on	Twitter	@MothersUnion	and	Tweet	with	us	using	#ByeBuyChildhood

	Keep	an	eye	on	our	Bye	Buy	Childhood	website,	www.byebuychildhood.org for further information 
and coverage.

1 http://www.ipa.co.uk/News/Q3-2013-Bellwether-Report-reveals-highest-ever-recorded-rise-in-marketing-spend#.VJBi70tFCic
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Over	the	past	decade,	Mothers’	Union	has	played	a	significant	role	in	speaking	out	against	the	
commercialisation	and	sexualisation	of	childhood,	and	the	impact	it	can	have	on	children	and	
their	families.	In	September	2010,	Mothers’	Union	launched	the	Bye	Buy	Childhood	campaign	in	
the	UK	&	Ireland	following	a	number	of	years’	research,	and	consultation	with	members.	We	found	
that	our	members,	parents,	and	wider	society,	were	concerned	about	how	children	are	targeted	
as	consumers,	and	pressurised	by	the	media	-	not	just	to	buy	things	but	to	buy	into	a	certain	way	
of	being.	Parents	also	indicated	significant	concern	about	the	sexualised	world	that	children	are	
exposed	to.

The	Bye	Buy	Childhood	campaign	has	sought	to	influence	all	those	who	shape	childhood,	including	
governments,	the	commercial	world,	parents	and	wider	society;	calling	on	the	media	and	industry	to	
take	a	responsible	attitude	to	marketing	to	children,	governments	to	tighten	regulations	and	parents	
to	withstand	commercial	pressures.

The	campaign	was	launched	with	a	research	report	highlighting	existing	research	and	presenting	
findings	from	our	own	research	into	parental	attitudes	and	experiences;	and	was	distributed	widely,	
within	the	UK	Parliament,	to	the	media	and	other	stakeholders.	Alongside	the	report,	Mothers’	Union	
produced	a	number	of	campaign	materials	for	members,	including	campaign	cards,	guidance	on	
lobbying,	fliers,	postcards	and	a	dedicated	website.	

Members	were	soon	inspired	to	take	action,	collecting	19,000	signatures	for	a	petition	to	Downing	
Street,	launching	postcard	campaigns	in	Ireland	and	Wales,	visiting	Parliamentarians	and	carrying	
out	awareness-raising	through	publications,	talks	and	events.

The	campaign	received	attention	from	the	media	and	Parliament,	with	a	number	of	UK	MPs	
expressing	support	for	the	campaign	and	highlighting	it	through	debates,	Parliamentary	Questions	
and	Early	Day	Motions.	Mothers’	Union’s	Chief	Executive,	Reg	Bailey,	was	also	invited	to	carry	out	
an	independent	review	into	the	commercialisation	of	childhood,	on	behalf	of	the	UK	Government,	
following	a	meeting	with	then	Minister	for	Children	and	Families,	Sarah	Teather.	His	2011	review,	
Letting Children be Children,	made	14	recommendations	to	industry	and	the	UK	Government:	on	
changing	the	commercialised	and	sexualised	‘wallpaper’	of	society;	ensuring	that	goods	aimed	
at	children	are	appropriate;	protecting	children;	and	ensuring	parents’	voices	are	heard.	These	
recommendations	have	largely	been	implemented	and	the	Review	is	a	key	milestone	in	tackling	the	
commercialisation	of	childhood.

Mothers’	Union	has	continued	its	political	input,	responding	to	Government	consultations	on	the	
issue,	meeting	with	political	decision	makers,	and	highlighting	the	issue	of	sexualisation	at	the	
United	Nations.	Further	resources	have	been	developed	since	2010,	including	a	booklet	for	parents	
and	carers,	forms	to	monitor	the	effectiveness	of	relevant	regulation	and	resources	encouraging	
families	to	enjoy	an	un-commercialised	Christmas.

Most	recently,	Mothers’	Union	has	carried	out	an	evaluation	of	the	campaign	and	further	research	
into	parents’	experience	of	the	commercialisation	of	childhood.	We	have	found	that	whilst	positive	
changes	have	been	made,	for	example	the	strengthening	of	regulations	governing	advertising	and	
selling	to	children,	parents	are	now	more	concerned	about	the	impact	of	the	commercial	world	on	
their children.

Mothers’	Union	is	evermore	spurred	on	to	carry	on	the	good	work	that	has	been	done	to	value	children	
as	children,	not	consumers;	and	to	see	the	Bye	Buy	Childhood	campaign	carried	on	with	vigour.

Section 2: About the campaign
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There	are	many	groups	and	individuals	who	concur	with	Mothers’	Union’s	belief	that	children	should	
be	valued	as	children,	not	consumers.	They	voice	similar	concerns	about	the	commercialisation	of	
childhood	and	the	well-being	of	children.

At	the	heart	of	our	engagement,	however,	is	the	value	placed	on	children	by	God,	the	perfect	
heavenly parent. 

This	is	the	foundation	for	our	commitment	to	this	issue.	

Throughout	scripture	the	relationship	between	God	and	his	people	is	described	in	terms	of	family	
love and care. 

See what great love the Father has lavished on us, that we should be called children of God!  
And that is what we are! 
1 John 3:1

God’s	plan	of	salvation	was	centred	on	Jesus	coming	to	the	earth,	not	as	a	fully	grown,	mature	
adult,	but	as	a	baby	–	formed	in	the	womb	of	Mary	and	born	in	weakness	and	vulnerability.	

When	Jesus	finally	began	his	public	ministry	at	30	he	did	so	having	lived	through	each	formative	
stage	of	human	development;	infancy,	childhood,	youth.	The	Saviour	of	the	world	has	personal	
experience	and	understanding	of	the	life	of	a	child.

Unlike	other	ancient	near-eastern	cultures,	which	often	viewed	children	as	possessions,	to	be	
sacrificed	for	the	benefit	of	the	family,	Hebrew	society	valued	and	cherished	their	children	-	in	
the	Talmud	(sacred	text)	childhood	was	described	as	“a	garland	of	roses”.	Throughout	the	Old	
Testament	children	were	referred	to	as	a	sign	of	God’s	blessing	–	gifts	from	God	and	sources	of	
joy.	There	were	detailed	instructions	as	to	how	they	were	to	be	raised	and	taught;	care	for	children	
was	to	include	practical,	moral	and	spiritual	provision.	Their	protection	and	well-being	was	the	
responsibility	of	the	wider	family	and,	indeed,	the	whole	community.

Learn to do good. Seek justice. 
Help the oppressed. Defend the cause of orphans.
Isaiah 1:17

However,	at	the	time	of	Jesus’	birth,	Jewish	life	was	also	being	touched	by	Greek	and	Roman	
influences.	In	these	cultures	children	had	a	much	lower	status;	their	lives	were	seen	as	easily	
disposable	with	little	worth	in	themselves.	Childhood	was	purely	preparation	for	the	importance	of	
adulthood	–	which	only	the	strong	reached.

In	many	ways	this	cultural	mix	mirrors	life	today,	where	children	veer	between	being	cosseted	and	
being	condemned;	from	the	smothering	of	over-protection	to	the	labelling	as	“feral	beasts”	-	as	one	
infamous	newspaper	item	branded	some	groups	of	youths.	Children	are	targeted	by	the	advertising	
of	the	latest	toys	and	games,	whilst	being	enticed	to	prematurely	reach	for	an	adult	lifestyle.	

Section 3: Theology of childhood
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In	contrast	to	this	Jesus	welcomed,	respected	and	blessed	children.	To	him	they	were	precious	
in	their	own	right.	Rather	than	patronising	or	ignoring	them,	he	placed	them	at	the	centre	of	his	
attention	and	the	heart	of	his	teaching.	When	parents	brought	their	children	to	Jesus,	he	ignored	the	
disapproval	of	his	disciples	and	gave	each	child	a	full	and	personal	blessing.	

He took the children up one by one in His arms and fervently invoked a blessing, placing  
His hands upon them.
Mark 10:16 (Amplified Bible) 

Jesus	answered	his	disciples’	questioning	on	greatness	in	the	kingdom	of	heaven	by	using	a	child	
to	illustrate	the	qualities	needed	to	enter	the	kingdom.	These	childlike	qualities	–	openness,	humility,	
vulnerability	and	trust	-	are	the	very	ones	which	are	under	threat	from	the	consequences	of	the	
commercialisation	of	childhood.	Thus,	it	can	be	argued	that	the	commercialisation	of	childhood	
taints	the	very	qualities	which	make	it	natural	for	children	to	understand	God’s	love	and	form	a	
relationship	with	him.	

As	adults,	Jesus	equates	our	conduct	towards	children	with	our	acceptance	of	him	(or	rather	his	
acceptance	of	us).	Our	responsibility	for	the	well-being	of	the	children	in	our	society	cannot	be	
separated	from	our	relationship	with	God.

Whoever receives and accepts and welcomes one little child like this for my sake and in my name 
receives and accepts and welcomes me.
Matthew 18:5 (Amplified Bible)

The	argument	is	sometimes	made	that	children	need	to	be	robust	in	their	response	to	what	is	aimed	
at	them	by	the	commercial	world.	It	is	for	them	to	make	their	own	decisions,	not	ours	to	wrongly	
shield	and	influence.	However,	scripture	clearly	states	our	responsibility	to	guide	and	teach	children	
as	they	navigate	the	challenges	of	growing	up.	The	acknowledgement	of	children	as	those	who	do	
not	yet	know	good	from	bad,	Deuteronomy	1:39,	is	addressed	in	Proverbs	by	the	command	to	help	
them	to	develop	their	discernment.

Teach your children right from wrong, and when they are grown they will still do right.
Proverbs 22:6

When	Jesus	reacted	to	the	spoiling	of	what	trade	was	permitted	in	the	outer	courts	of	the	temple	
by	driving	out	the	corrupt	moneychangers	and	vendors,	the	children	responded	with	shouts	of	
praise.	(Matthew	21:12-16).	As	we	play	our	part	in	championing	the	cause	of	children	being	valued	
as	children,	not	consumers,	let	us	pray	that	their	lives	will	benefit	from	this	campaign	in	every	way;	
morally,	emotionally	and	spiritually.

6



Bye Buy childhood

Section 4: Prayerful reflections
You	might	like	to	use	these	prayers,	either	individually	or	as	a	group,	as	you	pray	about	the	Bye	
Buy	Childhood	campaign;	and	help	us	to	work	towards	a	world	where	children	aren’t	exposed	to	
inappropriate	advertising	and	marketing,	children	are	protected	and	resilient	to	commercialisation	
and	peer	pressure	and	parents	are	empowered	to	manage	the	impact	of	commercialisation.	

It takes a village to raise a child (African proverb)
We	who	are	part	of	the	global	village, 
share	in	the	guardianship 
of children worldwide. 
In prayer and through action 
we	will	care	for	them	in	the	name	of	Christ.	

Children	are	a	blessing	 
and a gift from the Lord. 
In prayer and through action 
we	will	treasure	your	gift.	 
Amen

Caring for children
Lord	Jesus,	you	welcomed	the	children; 
you	took	them	in	your	arms	and	blessed	them. 
May	children	today	be	blessed	 
with	those	who	care	for	them	 
and	have	their	well-being	at	heart.	

We	pray	for	parents	and	carers	 
as	they	navigate	their	way	 
through	the	constant	demands	 
of family life.  
May they have patience  
and	steadfast	resolve 
in	raising	their	children	well.	 
Amen 

Protecting children 
Lord	Jesus,	your	warning	was	strong 
against	those	who	would	harm	a	child. 
May children today be protected  
from all that would threaten 
their childhood.  

Lord we pray for all  
who have charge over young children.  
We	pray	that	you	would	give	them	 
strength	and	discernment	 
to protect their children  
from	unwise	and	unhealthy	influences.	 
Amen
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Pressures on children
Lord	Jesus,	you	were	raised	in	a	stable	family, 
where	maturity	was	reached	at	its	proper	time. 
May	children	today	be	allowed	to	enjoy	childhood, 
untroubled	by	harmful	pressures	and	expectations.

Lord	we	pray	for	all	children, 
in	a	world	where	the	pressure	to	grow	up	 
sooner	than	their	years	can	be	overwhelming. 
We	pray	that	the	quality	of	childhood	today 
would	not	be	adversely	affected	 
by the commercial climate in which we live.  
Amen

Policy for children
Lord	Jesus,	the	policy	governing	your	kingdom	is	simple; 
we	should	love	God	with	all	our	hearts,	 
and	put	the	well-being	of	others	before	our	own.

We	pray	for	those	who	shape	the	policy	of	our	land 
and	who	have	influence	in	the	marketplace. 
May	they	have	wisdom	and	integrity	 
in	shaping	conditions	which	do	our	children	good,	not	harm.

We	pray	that	you	would	raise	up	selfless	people	 
to	devise	good	policy,	of	benefit	to	the	young. 
We	pray	for	ourselves	that	we	would	be	strong	advocates	 
for	those	whose	voice	is	too	small	to	be	heard.	 
Amen

Needs of children
Lord	Jesus,	you	ministered	to	the	whole	person, 
as	you	met	the	needs	of	young	and	old.	 
May	children	today	receive	richness	of	care; 
may they thrive in every part of their life.

Lord	we	pray	that	as	we	provide	 
for	the	physical	needs	of	our	children, 
we would not neglect to tend to their need 
for	security,	love	and	self-worth. 
Give	us	understanding	of	the	wishes 
they	find	hard	to	voice.	 
And	may	we	be	ready	to	lead	them	to	you,	 
who	alone	can	fully	satisfy.	 
Amen
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It	can	be	challenging	to	talk	about	commercialisation	and	how	it	affects	children	and	young	people	
directly	with	them.	These	family	activities	and	conversation	starters	are	provided	to	help	you	begin	
to	have	those	conversations.

Bye Buy Test

Whether	you	are	a	child,	young	person	or	adult,	analyse	your	consumer	habits.

Use	this	Bye	Buy	Test	when	shopping	–	in	a	shop	or	online	–	to	help	you	think	about	what	or	who	is	
influencing	your	choices:
•	 Why	do	I	want	to	buy	it?
•	 How	often	will	I	use	it?
•	 Can	I	afford	it?
•	 What	will	happen	if	I	don’t	buy	it?

Children and commercialisation 

i really do agree that childhood has been commercialised quite a lot and it’s up to the parents to  
a point to try and sort of protect the child from that2.

The	very	purpose	of	marketing	is	to	attract	attention	and	create	interest	in	a	product.	While	there	are	
rules	for	marketers	relating	to	children,	these	are	based	on	the	principle	that	care	should	be	taken	
when	featuring	or	addressing	children	in	marketing	and	their	purpose	remains	to	create	interest	in	
and	desire	for	a	particular	product.	

Keep your life free from the love of money, and be content with what you have.
Hebrews 13:5

Conversation starters: How to be content
Children:	
•	 Talk	together	about	where	money	comes	from.	
•	 How	often	do	they	expect	to	get	the	things	they	ask	for?	
•	 Do	they	appreciate	and	enjoy	the	things	that	they	have?	
•	 Think	together	about	what	the	Bible	says	about	greed	(Luke	12:16-21).

Young	People:	
•	 	Ask	your	teen	about	something	they	really	want.	Do	they	know	how	much	it	is?	How	long	would	it	

take	them	to	earn	or	save	that	amount?	What	else	could	they	spend	it	on?	Why	is	it	that	they	want	
it?	What	has	influenced	their	desire?	

•	 Reflect	together	on	the	things	they	already	have	and	think	about	where	they	have	come	from.	
•	 Talk	about	marketing	methods	and	the	feelings	that	marketing	campaigns	can	encourage.	
•	 	Share	with	them	the	reasons,	values	and	experiences	that	guide	your	decisions	when	buying	things.

Section 5: Family activities

2 Mothers’ Union Member
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Prayer points:
•	 Thank	God	that	he	is	a	provider.
•	 Pray	for	God’s	wisdom	as	you	demonstrate	to	your	children	what	it	means	to	be	content.
•	 Pray	that	God	will	help	you	to	show	what	it	means	to	be	a	good	steward	of	money.

Recognising our value

What	is	your	hope	for	your	child	for	the	future?	

As they grow up to be their own person and not follow the crowd or think, get influenced by all 
these things that we’re trying for them not to get influenced by. That they can see that that’s not 
a good idea, or just not to be too caught up in the whole how you look, or the whole consumerism,  
... just to be their own person and not follow the crowd. Be brave, strong and confident.3 

Consumerism	is	now	seen	by	many	as	part	of	the	family	ideal	and	adults	sometimes	seek	to	
improve	family	life	and	the	well-being	of	children	through	consumer	goods.	Many	children	seek	
to	‘belong’	by	sharing	experiences	of	modern	culture,	often	shaped	by	the	media	and	marketers.	
Many	parents	face	pressure	to	buy	the	‘latest	thing’	to	help	their	children	fit	in	and	to	feel	happy	and	
fulfilled.	Others	will	buy	the	‘latest	thing’	in	a	desire	to	connect	with	their	children,	and	parents	may	
be	subject	to	‘pester	power’.	

For you created my inmost being; you knit me together in my mother’s womb. I praise you 
because I am fearfully and wonderfully made ... Your eyes saw my unformed body; all the days 
ordained for me were written in your book before one of them came to be. 
Psalm 139:13-16

Activity: Where is our value found?
Children:	
•	 	Use	a	picture	of	your	child	and	stick	it	in	the	middle	of	a	piece	of	paper.	Starting	them	off,	get	

them	to	write	words	around	it	to	remind	them	of	the	gifts	they	have	and	the	talents	and	qualities	
God	has	given	them.	

•	 Thank	God	for	these	gifts	together	and	ask	him	to	nurture	them.	
•	 Encourage	your	child	to	stick	their	‘poster’	on	their	wall	to	remind	themselves	daily	of	their	value.

Young	people:	
•	 Talk	with	your	young	person	about	the	qualities	that	you	admire	in	them.	
•	 Get	your	young	person	to	make	a	list	of	their	positive	attributes	and	gifts.	
•	 	Remind	them	that	are	uniquely	and	wonderfully	made,	and	their	value	is	not	in	what	they	have	but	

who they are. 
•	 Either	pray	with	your	young	person	or	by	yourself	and	thank	God	for	these	qualities.	

Prayer points:
•	 Thank	God	that	our	value	is	found	in	him.
•	 Pray	that	this	will	be	a	reality	for	your	children.
•	 	Pray	that	you	will	be	strengthened	to	set	boundaries	and	be	able	to	manage	difficult	money.	

conversations	with	your	children.

3 ComRes for Mothers’ Union
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Challenging sexual stereotypes

i had this conversation with someone at work recently. When we grew up, for example, there were 
a lot of female role models that you were quite happy for them to be your role models. ... The 
whole music video thing terrifies me especially ... especially with having a girl ... they just grow up 
so, so quickly. ... i think they’re (music videos) just overtly sexual. They all are. They’re just, yes, 
they don’t need to be but the way they dance; the way they dress. ... it’s women primarily ... their 
fan base are young girls, and it’s just terrifying.4 

Sex	is	used	in	most	forms	of	media	to	sell	an	array	of	products	unrelated	to	sex	or	love.	Sustained	
exposure	to	sexualised	imagery	can	reinforce	stereotyping	of	women,	men	and	sex.

I appeal to you therefore, brothers, by the mercies of God, to present your bodies as a living 
sacrifice, holy and acceptable to God, which is your spiritual worship. Do not be conformed to 
this world, but be transformed by the renewal of your mind, that by testing you may discern what 
is the will of God, what is good and acceptable and perfect.
Romans 12:1-2 

So God created man in his own image, in the image of God he created him; male and female he 
created them.
Genesis 1:27

Activity: Made in the image of God
Children:	
•	 Talk	with	your	children	about	how	God	created	women	and	men	uniquely.	
•	 Talk	with	them	about	what	it	means	to	be	created	in	the	image	of	God.	
•	 	What	does	it	mean	to	present	our	bodies	as	living	sacrifices	–	how	do	we	respect	God	with	 

our	bodies?

Young	People:	
•	 	Talk	with	your	young	people	about	the	pressures	they	face	to	conform	with	the	world.	Ask	them	

what	pressures	they	are	facing.	
•	 	Talk	about	negative	stereotyping	-	ask	them	whether	they	think	a	character	in	their	favourite	TV	

show	is	representative	of	everyone	of	that	gender.	

Prayer points:
•	 Thank	God	that	we	were	made	in	his	image.
•	 Pray	that	it	would	be	a	reality	for	you	and	your	children	that	God	would	dwell	in	your	body.
•	 	Pray	that	your	children	would	be	discerning	in	the	advertising	that	they	see	and	would	not	

conform	to	pressures	from	the	world.

Safety tips

If	you’re	buying	your	children	devices	capable	of	going	online,	make	sure	you	know	how	to	enable	
their	safety	features	and	talk	to	your	children	about	how	they	can	stay	safe	online.

Practical	tip:	Check	out	our	information	on	support	and	help	including	links	to	advice	for	parents	
and	carers	about	supporting	children	to	use	internet	enabled	technologies	safely	and	responsibly.	

4 ComRes for Mothers’ Union
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Labelled for Life5	is	a	detailed	resource	from	Mothers’	Union,	aimed	specifically	at	families	with	
ideas	and	strategies	to	give	parents	confidence	to	handle	pressures	from	the	commercial	world	and	
to	manage	their	children’s	expectations,	as	well	as	build	understanding	of	marketing	and	advertising	
techniques.	www.byebuychildhood.org/tags/labelled-life

You	might	be	aware	of	something	in	the	media,	in	the	shops	or	in	the	public	space	that	you	think	
would	be	inappropriate	for	a	child	to	see	or	hear.	There	are	a	number	of	bodies	you	can	take	
complaints	to	and	organisations	you	can	receive	help	from.	

ParentPort

ParentPort	has	been	set	up	by	the	UK’s	media	regulators	that	have	a	responsibility	to	protect	 
children from inappropriate material. 

If	you	have	seen	or	heard	something	you	want	to	complain	about,	you	can	complain	direct	to	
ParentPort at http://www.parentport.org.uk/make-a-complaint and they will direct you to the right 
regulator	for	your	area	of	concern,	whether	it	is:	
•	 A programme:	anything	from	a	soap,	the	news,	a	music	video	to	a	song	on	the	radio
•	 	An advertisement:	any	advert	whether	it	was	broadcast,	in	print,	online	or	even	a	billboard	on	 

the	street
•	 A film:	whether	you	saw	it	at	the	cinema,	at	home,	or	on	the	move
•	 A video game:	any	kind	of	game,	whether	it	was	played	on	a	console,	a	screen	or	a	phone
•	 A newspaper or magazine: either in print or online
•	 Something else: either in print or online

You	can	access	ParentPort’s	top	tips	for	parents	covering	online	safety,	mobile	safety,	social	
networking,	films,	advertising	and	video	games	at	www.parentport.org.uk/top-tips-for-parents/

The	Advertising	Standards	Authority’s	(ASA)	parent’s	guide	on	advertising	and	children	can	be	 
read at www.asa.org.uk/Consumers/Parents-Page.aspx

In	the	Republic	of	Ireland	you	can	make	a	complaint	about	the	content	of	an	advertisement	or	a	promotion	
to	the	Advertising	Standards	Authority	for	Ireland	at	http://www.asai.ie/complaintoptions.asp

A	number	of	organisations	representing	the	supply	and	sale	of	magazines	have	worked	together	to	
develop	guidance	for	retailers	on	the	display	of	magazines	that	may	be	inappropriate	for	children.	
You	can	see	this	at	www.pressdistributionforum.com/pdf/Display%20Guidelines_June2012.pdf 

Resources for parents 

The Digital Adwise Parent Pack	is	intended	to	help	parents	understand	the	different	instances	
in	which	children	will	encounter	commercial	messages	as	they	engage	with	digital	content	and	
services.	It	offers	guidance	on	how	to	approach	discussions	with	children	about	commercial	content	
online	and	is	available	at www.mediasmart.org.uk/parents/digital_pack

Section 6: Support and help
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Using technology

The Bye Buy Childhood 2015 report outlines	the	concern	that	the	evolving	nature	of	technology	
sparks	in	parents.	The	following	section	contains	internet	safety	related	advice	which	parents	may	
find	helpful.

If	you	want	to	report	someone	who	is	behaving	suspiciously	online	towards	a	child,	you	can	make	
a	report	to	the	Child	Exploitation	and	Online	Protection	Centre	at	www.ceop.police.uk.	If	it	is	an	
emergency	situation	you	should	contact	999.	In	the	Republic	of	Ireland	you	can	make	a	report	to	
www.hotline.ie/makeareport.php	and	similarly	you	should	contact	999	if	it	is	an	emergency	situation.

The	UK	Safer	Internet	Centre	has	created	a	guide	to	answer	commonly	asked	questions	about	
how	children	and	young	people	are	using	technology.	It	introduces	some	of	the	most	popular	
devices	used	by	children,	highlighting	the	safety	tools	available	to	help	support	them	to	use	these	
technologies	safely	and	responsibly	www.saferinternet.org.uk/parent-tech

Parental Controls:	The	four	main	internet	providers	in	the	UK	(BT,	Sky,	Talk	Talk	and	Virgin	Media)	
provide	their	customers	with	free	parental	controls	that	can	be	activated	at	any	time.	You	can	
access	video	tutorials	on	how	to	download	and	use	these	controls	on	the	UK	Safer	Internet	Centre	
website	at www.saferinternet.org.uk/parental-controls

In	the	Republic	of	Ireland	you	can	find	out	more	information	about	parental	controls	at	 
http://www.parentalcontrol.ie/

General information about staying safe online:	Childnet	International	is	a	non-profit	organisation	
working	with	others	to	help	make	the	internet	a	great	and	safe	place	for	children.	You	can	access	 
a	list	of	their	many	informative	resources	at	www.childnet.com/RESOURCES
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Why bother engaging with a political representative?

Politicians	are	key	people	to	engage	with	as	part	of	any	campaign	seeking	to	change	society	for	the	
better.	As	part	of	our	mandate	to	promote	conditions	in	society	favourable	to	stable	family	life	and	
the	protection	of	children,	we	are	working	through	our	Bye	Buy	Childhood	campaign	to	ensure	that	
parliaments	in	the	UK	and	Ireland	continue	to	address	the	impact	of	the	commercial	world	on	children.	

Although	progress	has	been	made	since	the	campaign	was	launched	in	2010,	it	is	vital	that	this	
important	topic	remains	on	the	political	agenda	if	we	are	to	ensure	that	adequate	regulation	of	the	
commercial	world	is	enforced	and	that	children	are	treated	as	children,	not	consumers.	

The political scene in the UK

United Kingdom:	Members	of	Parliament	(MPs)	represent	people	in	constituencies	throughout	
England,	Wales,	Scotland,	and	Northern	Ireland.	Each	MP	holds	a	seat	in	the	House	of	Commons,	
in	the	Westminster	Parliament,	where	they	decide	policy	and	legislation	and	hold	the	Government	to	
account.	MPs	have	a	responsibility	to	listen	to	and	represent	the	views	and	needs	of	their	constituents.

You	can	find	out	who	your	MP	is	at	www.parliament.uk/mps-lords-and-offices/mps 

Those	living	in	Wales,	Scotland	and	Northern	Ireland	also	have	representatives	in	regional	
assemblies.	These	assemblies	have	decision	making	power	over	certain	issues	(‘delegated	
powers’)	outside	of	Westminster.	The	number	and	type	of	issues	they	have	autonomy	over	varies	
between	the	regions.	Each	of	the	regions	are	also	divided	into	constituencies.

Wales:	To	find	out	who	your	Assembly	Member	(AM)	is,	go	to	http://tinyurl.com/qj7romp

Scotland:	To	find	out	who	your	Member	of	the	Scottish	Parliament	(MSP)	is,	go	to  
www.scottish.parliament.uk/msps.aspx 

Northern Ireland:	To	find	out	who	your	Member	of	the	Legislative	Assembly	(MLA)	is,	go	to	 
aims.niassembly.gov.uk/mlas/search.aspx 

The political scene in the Republic of Ireland

Teachtaí	Dála	(Deputies	or	TDs)	represent	constituents	throughout	the	Republic	of	Ireland.	Each	TD	
holds	a	seat	in	the	Dail	Eirann,	within	the	Oirechtas	–	the	national	parliament.	TDs	perform	many	of	
the	same	functions	as	MPs	do	in	the	UK.	

To	find	out	who	your	TD	is,	go	to: www.oireachtas.ie/parliament/tdssenators/tds/ 

The political scene in the Isle of Man

Members	of	the	House	of	Keys	(MHKs)	represent	constituents	throughout	the	Isle	of	Man.	Each	
member	has	a	seat	in	the	House	of	Keys,	within	the	Tynwald.	To	find	out	who	your	MHK	is,	go	to	
www.tynwald.org.im/memoff/member/Pages/default.aspx#HKMembers

Section 7: engaging with  
political representatives
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Political	representatives	are	elected	to	represent	their	constituents,	but	it	is	difficult	for	them	
to	know	what	their	constituents	think	if	they	are	not	told!	Communicating	directly	with	political	
representatives	can	be	an	effective	way	of	addressing	an	issue;	and	when	signed	by	many	a	 
letter	can	give	a	clear	idea	of	the	strength	of	feeling	on	an	issue.

Writing to your political representative

A	great	way	of	letting	your	political	representative	know	about	the	Bye	Buy	Childhood	campaign,	
and	seeking	their	support	is	to	write	to	them,	either	via	letter	or	email.	

It	is	best	to	write	in	your	own	words	and	explain	why	you	care	about	the	issue	and	how	it	affects	you	
and your family. 

Here	are	few	things	to	remember	when	writing	to	your	political	representative:	
•	 	Be	clear and concise.	Try	to	keep	the	letter	to	one	A4	page	and	include:
	 -	 	What	the	issue	is	and	what	the	Bye	Buy	Childhood	campaign	is	about.	You	could	include	a	

brief	history	of	the	campaign	and	what	has	been	achieved	so	far,	as	well	as	statistics	and	
information	from	the	engagement	pack.	If	your	political	representative	has	supported	the	
campaign	in	the	past,	you	may	want	to	acknowledge	this	and	thank	them.	

	 -	 	Why	you	are	concerned	about	the	commercialisation	and	sexualisation	of	childhood.	You	
could	tell	them	about	any	personal	experience	you	have	had	with	this	issue	and	how	it	has	
affected you or your family. 

	 -	 	How	you	would	like	your	political	representative	to	deal	with	this.	You	could	ask	your	
political	representative	to	raise	awareness	within	Parliament	or	your	regional	assembly	
by	raising	a	question,	speaking	in	a	debate	or	putting	forward	policy,	such	as	the	
recommendations	at	the	end	of	the	Bye Buy Childhood 2015 report.	You	could	also	invite	
them	to	attend	an	event	you	are	running	or	to	visit	your	branch	and	listen	to	your	concerns.

•	 	Avoid copying and pasting	information	from	the	campaign	pack	exactly	as	it	is,	so	that	even	if	every	
member	of	your	Mothers’	Union	or	group	writes	to	your	representative,	each	letter	will	be	unique.

•	 	Include your contact details	so	that	the	political	representative	can	respond	and	request	more	
information	if	necessary	and	let	them	know	where	they	can	find	out	further	information	about	the	
campaign,	for	example	at	the	campaign	website www.byebuychildhood.org.

•	 	Check the letter	for	grammar	and	spelling	mistakes	and	make	sure	you	use	your	representative’s	
correct title.

•	 	You	may	want	to	keep	a	copy	of	your	letter	for	your	own	records	in	order	to	help	you	when	
dealing	with	any	reply	from	your	political	representative.

Section 8: communicating with  
your political representative
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Visiting your political representative

Alternatively,	you	could	meet	with	your	political	representative	to	discuss	the	commercialisation	of	
childhood and Bye Buy Childhood campaign.

Most	political	representatives	in	the	UK	and	the	Republic	of	Ireland	hold	drop	in	sessions	or	
‘surgeries’	for	people	who	would	like	to	talk	to	them	face	to	face	about	an	issue.	Most	political	
representatives	advertise	the	details	of	their	surgeries	on	their	website,	or	in	the	local	press.	They	
should	also	provide	details	of	how	to	book	an	appointment	in	advance	if	this	is	necessary.

If	you	decided	to	meet	with	your	representative	as	a	Mothers’	Union	group,	it	is	a	good	idea	to	
discuss	this	with	your	branch	or	group	beforehand.	This	could	also	give	you	the	opportunity	to	listen	
to	the	concerns	and	opinions	of	your	fellow	members	to	help	shape	the	questions	or	points	you	
decide to make. 

It	may	be	helpful	to	go	in	a	pair.	While	some	members	may	feel	confident	going	to	visit	their	political	
representative	alone,	attending	together	can	help	to	ensure	good	follow-up,	as	you	can	check	
afterwards	that	you	have	both	come	away	with	the	same	understanding	from	the	meeting.	There	
may	be	a	limit	on	the	number	of	people	your	political	representative	is	able	to	see	at	one	time	-	do	
check	with	the	constituency	office.	

When	you	are	meeting	with	a	political	representative,	it	may	be	helpful	to	remember:	
•	 	Your	MP,	AM,	MSP,	MLA,	TD	or	MHK	is	there	to	represent	you.	It	is	important	to	them	that	they	are	

in	touch	with	the	concerns	of	their	constituents	and	they	will	value	your	visit.	
•	 	Decide	in	advance	who will say what	and,	if	appropriate,	who	might	take	notes.
•	 	Be clear	about	what	you	want	to	say.	Deciding	an	informal	agenda	in	advance	can	help	you	stay	

on track.
•	 	After	introducing	yourself,	briefly	tell	your	political	representative	about	Mothers’	Union	and	the	

Bye	Buy	Childhood	campaign	and	what	it	has	achieved.
•	 	Tell	your	political	representative	why	you	are	concerned	and	why	it	is	important	that	the	

commercialisation	and	sexualisation	of	childhood	remains	on	the	political	agenda.	You	could	 
use	a	personal	example,	or	one	from	the	Bye Buy Childhood 2015 report to	illustrate	your	point.	

•	 	Take	the	opportunity	to	give	them	campaign	resources	such	as	a	copy	of	the	report,	and	tell	
them	where	they	can	find	further	information.	

•	 	Tell	the	political	representative	about your campaign activities. If you are planning to run an 
event,	you	could	take	this	opportunity	to	invite	them	along.	

•	 	Suggest	to	your	political	representative	what you would like them to do	about	the	situation.	 
If	possible	agree	a	particular	action	that	you	can	take	together.	

•	 	Thank	the	representative	for	taking	the	time	to	meet	with	you.	If	they	have	previously	supported	
the	campaign	you	might	want	to	thank	them	for	their	continued	support.

•	 	You	may	wish	to	follow up	with	the	political	representative	by	either	writing	to	them	or	emailing	
them,	especially	if	they	have	promised	further	action.

•	 	Finally,	please	complete	our	‘Meeting	lobby	log’	and	return	it	to	the	Faith	&	Policy	Team	so	that	 
we	can	build	up	a	picture	of	who	Mothers’	Union	has	reached	through	the	campaign	.	
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Section 9:  Meeting lobby log

Logging your contact or meeting with a political representative

Evaluation	is	a	critical	part	of	any	Mothers’	Union	campaign.	Just	as	we	are	asking	members	to	
check	within	their	group	whether	anyone	else	is	planning	on	undertaking	political	action,	so	too	 
it	is	helpful	for	Mothers’	Union	centrally	to	be	aware	of	who	you	have	met	with	and	any	outcomes.	

Once	you	have	met	with	your	political	representative,	please	complete	the	following	log	and	send	
it	to	Bye	Buy	Childhood	campaign,	Mothers’	Union,	Mary	Sumner	House,	24	Tufton	Street,	London	
SW1P	3RB	or	email	the	online	word	version	to	policy@mothersunion.org.	

For all completed ‘lobby logs’ received by October 2015, we will submit your details into a 
prize draw with the chance to win £10 worth of Mothers’ Union vouchers to spend in the MUe 
shop online (www.MUeshop.org) or the MUe catalogue. 

Please tick if you do not wish to be entered into the draw    

1. Name and position of political representative (e.g. Josephine Bloggs, MSP for Central Scotland)
 

2. Date and type and of contact. If a meeting took place, where was the meeting held? 

3. What was discussed with the political representative/what was covered in your letter?

4. Were any action points committed to by the political representative?

5. Your name and contact details

6. Political representative contact details
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The Bye Buy Childhood 2015 report	is	published	shortly	before	the	General	Election	in	the	 
United	Kingdom	on	7th	May	2015.	Parliament	will	be	‘dissolved’	on	30th	March	and	MPs	will	not	
sit	until	a	new	Government	has	been	elected.	The	timeline	provided	in	this	section	might	help	you	
prepare	your	campaigning	activities	to	best	coincide	with	this	and	be	ready	for	action	once	the	new	
Parliament	is	sitting.

Date	
(2015)

Event Action

Thursday	 
19	
March

Publication of the Bye 
Buy	Childhood	Report	
and Engagement Pack.

Download	report	and	engagement	pack	and	read!	
Copies	are	also	available	from	Mary	Sumner	House.

Monday 
30 
March 

Dissolution	of	Parliament	
takes	place.
A proclamation will 
be made announcing 
when Parliament will 
meet after the general 
election. 

Once	Parliament	has	‘dissolved’,	every	seat	in	
the	House	of	Commons	becomes	vacant.	MPs	
immediately	revert	to	being	members	of	the	general	
public	and	lose	all	the	privileges	associated	with	
being	a	Member	of	Parliament,	and	will	not	be	in	
Parliament.
Until	a	new	Parliament	is	elected,	MPs	do	not	
technically	exist,	although	essential	business	must	
carry	on	and	government	ministers	remain	in	charge	
of	their	departments	until	after	the	result	of	the	
election	is	known.	
MPs	who	wish	to	re-apply	must	stand	again	for	
election	as	candidates	in	their	constituencies.
We will not be asking people to contact their 
MPs during this time. This is also an ideal time 
to consider how to engage with the Bye Buy 
Childhood campaign after the General Election, 
and what their activities might be. You could also 
attend hustings to put questions to PPCs. 
If you live in Ireland, Scotland and Wales you 
may wish to contact representatives in your 
regional assembly during this time, or follow this 
suggested timeline which could be useful for 
planning Bye Buy Childhood activities in your 
branch or diocese.

Section 10: 2015 campaign  
and political timeline
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Monday 
20 April 

Deadline	for	receiving	
applications	for	
registration.
Deadline	for	receiving	
new	postal	vote	
and	postal	proxy	
applications	is	5pm	on	
Tuesday	21	April.

Do	you	want	to	vote?	In	order	to	be	eligible	to	vote	
in	the	2015	General	Election	you	will	need	to	have	
registered	by	Monday	20th	April.	
As an individual or group, once you have decided 
how you want to campaign, April would be an ideal 
time to:
• Do any research you need
•  Make sure you know the latest Bye Buy  

Childhood recommendations
•  Start planning and drafting your letter to your 

political representative.
•  If you are acting as an individual, make sure  

you have checked with your branch what  
activity they might be undertaking.

Thursday	
7 May 

Election day Polling	booths	open	from	7am	to	10pm.	
DON’T FORGET TO VOTE!
Counting	of	votes	will	begin	when	the	polls	close.

Friday 
8 May 

Counting	continues Once the results are announced find out who  
your new MP/political representative is. 
You can then put the finishing touches to 
your letter, either welcoming your new MP or 
congratulating your returning MP on retaining 
their seat; and setting out your concern or  
request for a meeting.
Don’t forget to use the ‘lobby logs’ to let Mary 
Sumner House know what you have done as part 
of the Bye Buy Childhood campaign.

Bye Buy childhood
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Section 11: how to  
engage with hustings

What is a hustings? 

The	2015	UK	General	Election	will	be	held	on	the	7th	May.	Prior	to	this,	those	hoping	to	be	elected	
as	Members	of	Parliament	(MPs)	will	be	campaigning	for	the	vote	of	their	local	constituents.	This	
provides	a	good	opportunity	to	question	prospective	candidates	about	how	they	would	address	 
the	commercialisation	of	childhood.	One	good	way	of	finding	out	more	information	is	by	going	to	
local	‘hustings’.

Hustings	events	are	usually	held	by	organisations,	such	as	community	groups	or	campaigners,	so	that	
voters	can	ask	Prospective	Parliamentary	Candidates	(PPCs)	and	current	MPs	standing	for	re-election	
about	issues	that	are	important	to	them	and	what	they	think	about	various	different	policy	issues.

Hustings	are	a	good	opportunity	to	learn	about	your	local	candidates	and	ask	them	a	question	or	
two	about	issues	that	you	hope	to	take	to	your	MP,	once	elected.

Holding or attending a hustings

Anyone	can	hold	a	hustings,	and	perhaps	your	Mothers’	Union	group	might	consider	hosting	one.	
The	Electoral	Commission	has	produced	a	guide	for	those	wanting	to	hold	a	hustings,	and	this	can	
be	found	on	their	website:	www.electoralcommission.org.uk	or	at: http://tinyurl.com/peu2mqv

If	you	would	rather	attend	than	organise	a	hustings,	you	can	usually	find	information	about	your	
nearest	hustings	in	the	local	press.	

A	good	way	to	get	the	Bye	Buy	Childhood	campaign	on	the	agenda	of	your	future	MP	at	a	hustings	
is	to	ask	a	question	about	the	commercialisation	of	childhood.	This	will	help	you	to	find	out	what,	if	
anything,	the	candidates	think	about	the	issue.	By	making	a	note	of	their	answer,	you	would	then	be	
able	to	hold	the	successful	candidate	accountable	once	elected.	

Some	suggested	questions	drawing	on	the	latest	statistics	in	the	Bye Buy Childhood 2015 report 
and	matching	the	recommendations	in	the	report	are	below.

•	 	68%	of	parents	agree	that	advertising	that	can	be	seen	by	children	can	be	harmful	to	them.	
Would	you	advocate	that	Parliament	should	continue	to	address	the	impact	of	the	commercial	
world	on	children	if	you	were	elected?	(Matches	Recommendation	1	and	2)

•	 	Since	the	launch	of	Mothers’	Union’s	Bye	Buy	Childhood	campaign	in	2010	and	the	subsequent	
independent	review	of	the	commercialisation	and	sexualisation	of	childhood	–	Letting Children 
be Children	-	the	subject	of	the	commercialisation	of	childhood	has	received	welcome	attention	
in	the	UK.	Do	you	agree	that	it	is	important	that	the	regulation	of	marketing	and	selling	to	children	
in	the	UK	is	strengthened	and	that	the	UK	should	strive	to	be	an	example	of	best	practice	in	its	
approach	to	the	commercialisation	of	childhood?	(Matches	Recommendation	3)
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•	 	Less	than	a	third	of	parents	agree	that	advertising	that	can	be	seen	by	children	is	well	regulated,	
which	has	decreased	from	two	fifths	of	parents	in	2010.	Would	you	support	Mothers’	Union’s	
recommendation	that	Government	reviews	the	current	sanctions	against	inappropriate	advertising	
and	marketing,	and	works	with	regulators	to	consider	current	disincentives	and	penalties?	
(Matches	Recommendation	4)

•	 	Mothers’	Union	research	shows	that	only	half	of	parents	feel	equipped	to	manage	the	 
commercial	world.	If	you	were	elected,	how	would	you	prioritise	incentives,	measures	and	
funding	to	increase	parental	awareness	and	understanding	to	deal	with	the	commercial	world?	
(Matches	Recommendation	5)

•	 	Mothers’	Union	research	has	found	that	45%	of	parents	in	the	UK	believe	that	advertising	treats	
children	as	adults.	Developing	resilience	is	critical	to	empowering	and	equipping	children	to	
withstand	the	pressures	of	the	commercial	world.	If	you	were	elected	would	you	support	and	
recommend	the	development	and	evaluation	of	media	literacy	resources	aimed	at	children?	
(Matches	Recommendation	6)

You	can	find	further	details	on	the	campaign’s	recommendations	in	the	Bye Buy Childhood 2015 report.
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Section 12: hustings lobby log
Evaluation	is	a	critical	part	of	any	Mothers’	Union	campaign.	It	is	helpful	for	Mothers’	Union	centrally	
to	be	aware	of	who	you	have	had	contact	with	and	what	they	have	said.	

Once	you	have	organised	or	attended	a	hustings,	we	would	be	grateful	if	you	would	you	complete	the	
following	log	and	return	it	to	Bye	Buy	Childhood	campaign,	Mothers’	Union,	Mary	Sumner	House,	24	
Tufton	Street,	London	SW1P	3RB	or	email	the	online	word	version	to:	policy@mothersunion.org.	

For all completed ‘lobby logs’ received by October 2015, we will submit your details into a 
prize draw with the chance to win £10 worth of Mothers’ Union vouchers to spend in the MUe 
shop online (www.MUeshop.org) or the MUe catalogue.

Please tick if you do not wish to be entered into the draw   

1. Name of candidates and constituency

2. Date of the hustings

3. What question did you ask?

4. What was the response?

5. Your name and contact details
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Section 13: Feedback  
and evaluation sheet

Thank you for taking part in the Bye Buy Childhood campaign.

Mothers’	Union	centrally	would	like	to	hear	about	your	campaign	activities,	future	plans,	ideas	and	
how	helpful	you	found	this	engagement	pack.	We	would	be	grateful	if	you	would	fill	in	this	form	and	
return	it	to	Bye	Buy	Childhood	campaign,	Mothers’	Union,	Mary	Sumner	House,	24	Tufton	Street,	
London	SW1P	3RB.

For all completed ‘feedback and evaluation sheets‘ received by October 2015, we will submit 
your details into a prize draw with the chance to win £10 worth of Mothers’ Union vouchers to 
spend in the MUe shop online (www.MUeshop.org) or the MUe catalogue.

Please tick if you do not wish to be entered into the draw   
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1. Name

2.	 Mothers’	Union	branch/	diocese	(if	applicable)

3. Contact phone number or email.

4.	 Overall,	how	useful	did	you	find	this	engagement	pack?

Very	useful		       Useful		       Somewhat	useful		       Not	very	useful		 						Not	useful	at	all		

5. How did you use this pack? (please tick all that apply)

As	an	individual		       As	part	of	a	Mothers’	Union	group		       Within	a	church		  

As	part	of	another	group	(please	state).......................................................................................		

Other	(please	state)......................................................................................................................	
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6.	 Which	section(s)	did	you	find	most	helpful,	and	why?

7.	 Were	there	any	sections	you	didn’t	use,	and	why?
 

8. What Bye Buy Childhood campaigning activities have you undertaken/ are you  
 planning to undertake?

9. Do you have any helpful ideas for the further development of the Bye Buy Childhood campaign?

10. Any	other	comments:

 


